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Office Works
Minority Status as a Business Strategy

OfficeWorks’ Subtle Brand Re-postioning as
MBE Targets New Business Opportunities

OfficeWorks saw the advantages of marketing themselves as an MBE. That was
challenging, primarily because the owner’s last name is O’Neill. Internally, the sales
group gave a positive endorsement to MBE marketing, and wanted effective MBE
marketing tools.

The sales and management staff also expressed a desire to promote the high quality of
OfficeWorks’ products and customer service above all, and recognized that their MBE
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